




 

SHIFT Survey WP1 

3 

 

1. Introduction 

SHIFT (Sexual Health In the over ForTy-
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Age       Gender   

 

 

The mean age of participants was 57±9 years. Most participants fell into the younger age 

categories, with almost 80% (n=485) under the age of 65. 55% (n=337) of participants 

identified as “man (including transman)”, and 39% (239) as “woman (including transwoman)”. 

Those who responded “In another way” largely identified as “man/male” or 

“woman/female”, independently of transman or transwoman. One participant identified as 

“female, biological”.  
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Participants were also asked to indicate their overall health on the day of survey completion 

using a 0-100 scale: 0 is “the worst health you can imagine” and 100 is “the best health you 

can imagine”.  On average, respondents indicated their overall health on the day of survey 

completion as 76±17 out of 100. 
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4. Research findings 

4.1. Perceived risk of contracting an STI (sexually transmitted infection) 

337 (61%) of respondents perceive their current sexual lifestyle to leave them “not at all at 

risk” of getting an STI, including HIV. Meanwhile, 44 (8%) of participants consider their current 

sexual lifestyle to cause them to be “greatly” or “quite a lot” at risk of contracting an STI, 

including HIV.  

 

 

 

 

 

 

 

 

 

 

 

4.2. Knowledge and understanding 

The majority of participants feel they have good knowledge and understanding when it comes 

to sexual health and STIs; 202 (37%) responded “I am very well informed”, while 301 (55%) 

responded “I know a reasonable amount”. 48 participants feel they “don’t know anything”, 

or “know very little” when it comes to knowledge and und
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4.3. Practicing safe sex 

Last sexual activity  

 

 

 

 

Most respondents were 

“currently [sexually] active” 

with their partner(s) (n=353, 

60%), or had been sexually 

active with their partner(s) 
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4.4. Engagement with services  

Awareness of sexual health services and STI testing locations 

 

 

 

* Note that this figure only includes data collected from The Netherlands and UK. 

(

While 182 (58%) respondents are aware of where their sexual health service is located in The 

Netherlands and UK, 132 (42%) of respondents are unaware. GP surgeries were found to be 

the preference for testing services across the 2Seas Region, followed by sexual health 

services* and hospitals. Community based settings such as pharmacies and health fairs were 

less preferable. Those selecting “other” suggested locations including a gynaecologist, Pride 



 

SHIFT Survey WP1 

14 

 

Seeking information and advice about sexual health  
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Respondents were also encouraged to suggest their own messages. Many emphasise the 

importance of communication with partners and raising the awareness that STIs can be 

contracted, even at older ages: 

 

 

 

 

 

 

 

 

Methods of communication 

When asked to select the communication methods they would find most effective, 

participants chose “promotional materials in community settings” as preference, followed by 

“social media advertising” and “public health/sexual health websites”.  
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Promotional materials (e.g. posters/leaflets) in community settings e.g. libraries, GP 

surgeries, pharmacies, community centres 

228 (19) 

Social media advertising (e.g. Facebook, twitter, Instagram 213 (17) 

Public health/sexual health websites 210 (17) 

Health professional e.g. GP raising the subject during an unrelated appointment 173 (14) 

Radio &/ Television – factual information e.g. news and documentaries 170 (14) 

Radio &/ Television – storylines in regular programmes (e.g. serial dramas, comedies) 88 (7) 

Printed media e.g. newspapers and magazines 61 (5) 

Online advertising on websites other than social media platforms 46 (4) 

Email 23 (2) 

Post 16 (1) 

Total responses 1228 (100) 

 

  

STI's don't 

discriminate, anyone 

can end up with a STI. 

It’s OK to talk about this, 

as ignorance can cause 

problems. 

It’s perfectly normal 

to be sexually active 

into your later years. 

You are responsible 

for looking after your 

health. 
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Alongside many comments encouraging better publicity and advertisement of services in 

general, promoting and providing age- and gender-appropriate services are considered 

essential for some participants. They explain that they may feel uncomfortable attending 

services targeting young people, or that their needs may not be met: 
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5. Summar


